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MY FIRST 60
DAYS

P7S1TEAM INVESTORS ADVERTISERS

VIEWERS &
CONSUMERS

MARKET
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A BIG SANDBOX TO PLAY IN z

X% P7S1 market share
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ProSiebenSat.1 1) Consumer spend. 2) Includes B2C sales of physical goods but excludes online services that P7S1 is active (e.g., online dating, price comparison etc.). PAGE 4

Sources: PwC “German Entertainment and Media Outlook 2017-2021"; Magna Global (June 2018); Statista (August 2018); P7S1 Market Intelligence.



4 OBSERVATIONS AND
=" KEY JOBS TO DO .

Be viewer and consumer centric
in all we do

~

Create ONE
end-to-end Entertainment

Build a stronger German
content footprint

Mount an all-out digital attack
so we build total reach

Build critical capabilities required
on tech

Strengthen organic growth and the
synergies within e-commerce
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MY COMMITMENT z

) Entertainment footprint: better balanced in digital and TV reach, advertising and
subscription revenues

% Content footprint: better aligned in feeding our channels and brands

scale markets

) E-commerce footprint: delivering rapid growth focused on leading brands in large

All more synergistically integrated with focus on German-speaking countries - the aim:
delivering strong top and bottom line growth and total shareholder return

A clear game plan and clear KPlIs

Capital Markets Day in November 2018
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OPERATIONAL &
FINANCIAL UPDATE

DR. JAN KEMPER - CFO



2> GROUPREVENUES

H1 portfolio and currency adjusted revenues on previous year's level.
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